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n Client

2 Lucky Trimmer e.V.

'g_ Dance Performance Series
(L

o0 Project

o0 Advertising Series, 2004-2010
c

) Comments

— As a founding partner of this
qh) non-profit dance production
> team, since 2004 | have

'g developed the brand with a

playful conceptual red line that
gives the production a flexible,
fun and recognizable image.
Communication materials
include flyers, posters,
BerlinerFenster UBahnTV
bumpers, performance/event
programs and T-shirts.
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Client
The 20Teners / Indipop records

Project

Identity concept, illustrations,
design and production
promoting the song "Oh! Mr.
Fabio Capello", a song written
for the English football team in
the World Cup, 2010.

Project included:
Logo and Cl
CD artwork
Website & blog
Direct mail
Email marketing

All rights of the manufacturer and
of the owner of the recorded work

remain reserved. Unauthorized public &

performance, broadcasting & copying
of this work prohibited.

PLAY
Loup!!

)

Z endorsed nor authorized the use of
hisname and likenessinthe ~_o @
creation of this work. O

Q2
g
Oh! Mr. Fabio Capello (cmon &
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Client
The 20Teners /
Indipop Records

Project

Direct Mail Postcards - part
of the identity concept,
illustrations, design and
production promoting the
song "Oh! Mr. Fabio Capello",
a song written for the English
football team in the World
Cup, 2010.

Project included:
Logo and Cl
CD artwork
Website & blog
Direct mail
Email marketing
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Client
SPA — France / Artisan 14

Project

Anti-cruelty-fur billboard
campaign concepts, 2004
unpublished.

First concepts for anti-
cruelty-fur campaign for
SPA-France - the French
society for the protection
of animals — my goal was
to focus on the positive
themes of friendship and
love between animals and
people, hilighting "fun fur"
as a friendly alternative
to natural fur, instead of
applying negative imagery
showing the cruelty and
violence of fur.

Amical

4

B 1
Show that you love animals as much as fur, wear synthetic! "} L’amour de la fourrure... respectueusement }:ﬁ;

wwwspar
Wi spa.fT

original concept sketch the french revisions stating "Friends Friendly The love of fur... respectfully"
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advertising graphics

Client
Bic USA/
Kaleidoscope Marketing Group

Project
US In-School Marketing Campaign,
2007

Comments

Developed the design concept and
related graphic elements for the
"My Story" in-school campaign
targeting the tween market through
a writing program for students,
parents and teachers concieved to
inspire creative writing.

The program included:
The "My Story" logo
Layouts for booklets & brochures
Poster designs
Graphic elements:
Hand with pen
Thought bubbles
Backgrounds

A Farent
Ganle
T .-':-.il,-'r'r-h_?
rﬂi:;&r‘!} ;
Wedtdr

Srony StARTeR:

Flme A Srowy erk TS TeTLES
Mesre—Twe Uy Heap.
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vector illustration

Client
Maja’s Deli

Project

Identity design including Logo,
Postcard, Business Card, 3
Posters, Banner and Rubber
Stamp Promotion Series,
2005-2008

Comments

"The vegan girls” approached
me to design an identity

for their cafe that reflected
their friendly, welcoming
humor and non-aggressive
approach to food and animal
rights awareness.

In addition to the traditional

Cl design elements, | also
consulted on interior color and
lighting details and developed
3 slogans for posters to be
hung on the walls, all featuring
the familiar cow motif. Adding
to the 2 quotes pictured above
: “holy cow it's vegan!” and
“go vegan*, the 3rd cow poster
says: “a healthy mooove!*.

After 2 years the main tag
line had to be changed from
"go vegan" to "animal friendly
food" because the first one
became so popular that fans
began spray painting it around
the city; a form of grass roots
marketing the vegan girls did
not want their brand to be
associated with.

go vegan!

cow dot

P (
Vegan take-away | Cakes | Cateringservice
Pappelallee 11 | 10437 Berlin | 030 484 94851

go vegan!

Vegan take-away | Cakes | Cateringservice
Pappelallee 11 | 10437 Berlin | 030 484 94851

rubber stamp graphic

postcard | outdoor banner | business card

holy cow
it's vegan!

poster 1 of 3
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vector illustration

Client

Just in Time Solutions,
Professional Services
Organization

Project
Logo and T-Shirt, 1999

Comments

This T-Shirt was featured in
"Pint Magazine's Regional
Design Annual”, 1999
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vector illustration

Client
Sister Safia’s World Famous
Chunky Chutney

Project

Identity creation and
production including Logo,
Copy, Postcard, Business Card
and Adhesive Labels, 2005

Comments

Designed this identiy following
a complete inquity process;
defining key elements of the
Sister Safia vision, brand story,
target market and distinct
aspects of her character.

The design was intended to
emphasize the many ways
the exotic chutneys can be
incorporated into meals and
express the bold, cheeky
personality of Sister Safia.

The jar label was designed

to have flexibility with space
for handwritten names of the
freshly made chutneys. The
business card doubles as a
varnished “tips & tricks guide”
for creative applications of the
chutney.

5> 55

IgIsTERS

EASILY PREPARED
£ UNIVERSALLY
SCRUMPTIOUS,

YOUR CHICKEN
BREASTS THIGHS LEGS

IAND WINGS) WITH THE EXOTIC FLAVOURS

I'VE DISCOVERED ON MY AMAZINGLY TASTY
ADVENTURES AROUND THE GLOBE.

SISTER SAFIA
AND IN 2 MINUTES
YOUR MEALS WILL GO
FROM SIMMER TO

APMAZING
CHUTNEY
FAVOURITE

AD, STIR A

BRE
OPEN MY CHUTNEY § SPREAD THE LOVE | SPOSNFUL i

CAN DIP IT, DUNK [T, SLATHER AND SMEAR T,
SPREAD T O SCOOP IT, JUST PUT MY CHUTNEY
ON YOUR FOOD! MADE WITH THE FINEST,

WHEN YOU OPEN A JAR OF
THIS DELICIOUS, CHUNKY
CHUTNEY YOU INVITE
THE WORLD TO

YOUR TABLE.

customizable labels

grayscale logo dot

A

4 color logo dot

OPEN MY CHUTNEY § SPREAD THE LOVE
ON BREAD, SANDWICHES, VEGGIES, PASTA § MEAT

SAFIA DICKERSBACH
MANSFELDER STR. 29 - 1709 BERLIN - GERMANY
TEL: +49 (0130 864 21 237 FAX: +49 (0130 86% 21 238
WIWW.SISTER-SAFIACOM SAFIASSISTER-SAFIACOM

MAKE EVERY DAY A CHUNKY CHUTNEY DAY!
IT WON'T MATTER ONE BIT HOW YOU DO IT:
YOU CAN DIP IT, DUNK IT, SLATHER § SMEAR
IT, SPREAD IT OR SCOOP IT, JUST PUT MY
CHUTNEY ON YOUR FOOD! ENJOY YOUR
CHICKEN BREASTS, THIGHS, LEGS (AND
WINGS) WITH EXOTIC FLAVOURS ['VE
DISCOVERED ON MY AMAZINGLY TASTY
ADVENTURES AROUND THE GLOBE. WHEN

YOU OPEN A JAR OF THIS CHUTNEY, YOU
INVITE THE WORLD TO YOUR TABLE,
MADE WITH THE FINEST, 100% NATURAL
INGREDIENTS, FRESH SPICES { LOTS OF
GOOD LOVIN' BABY, OH/

business card back
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vector illustration

Project

Peskyho Productions,
2000-2010
www.peskyho.com

Peskyho is a personal graphic
project created in 2000. She
has developed a cult-like
status with the reputation of
being a sassy, corvette drivin'
independent sexpot. Peskyho
has been featured in Juxtapoz
Magazine and can be found
at her eponymous website.
T-shirts and postcards are
available online and through
Neurotitan, Berlin.

806 @ Peskyho > The Goods
| Back Forward Stop Refresh Home AutoFill Print Mail

@ hitp:/ furww peskyhe.com ftheGoods./

o0

Ll

C skl

THE LOWDOWN

THE GooDs
Classic Ts
Jackets
Paraphernalia
uUndies

TROUBLEMAKIN'
TALKTO ME

CAUSIN' A Ruckus

peskyho website

peskyho greeting cards

all those studs,
I just love
snow tire
season!
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collage illustrations

Client
Kolonie Wedding e..V.

4 EFII,:' .' e
Project o e
Brochure concept, graphic I% Al
collages, design and -
production for a non- T U A

profit cultural organization
supporting 24 artist run
galleries in Berlin's
Wedding district, 2006-09

Comments

Organized and facilitated 2
group workshops to define the
emotional drivers and visual
language of the kolonie. From
this material | then developed
a collaged visual approach that
reflects the grltty qualities 2006 brochure cover
of the neighborhood skyline,
galleries and city in general. E
Working with the DIN Lang
format, | turned the page
sideways and used the color
red to further hilight the
rebellious, socialist attitudes
of the collective.

2009 brochure cover back with map 2009 brochure cover
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collage illustrations

Client
Clint Lutes

Project

Concept, graphic collages,
design and production for
the promotion of "Santa
Maria Effekt" a performance
presented at Dock 11, Berlin,
2005

e

S AN N B E R T,

Hoatemn Coslpn: Saphan Bolr
Produbition: Cr. Lha llcsire

Choreographe:  CietLutes & Emidy Pol  Prestes 9 8

Weleie Verilslengen: 70 N A8
| Pertormance: Clet Lutes vl 1 Ma 2506
| ey RO
Sound Deslgne St o Pk ba n siie

e AN 1D 22

Ddeim 11 S Fufse B! w=abes '
EER S FEE T
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collage illustrations

Client
Code Berlin / Create Berlin

Project

Poster concept, graphic
collage, design and production
for a citywide poster exhibition
throughout Berlin, 2009

NOW THE SCAR IS SET IN|
HE STOE

HIS

PERING
.y

GES

T0

CROSS

THE

A¥ ALONC THE EARTE 018
THE WOUNI 5

[EW BRID
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collage illustrations

Client " "
Pepermint Werbung / ]
Entry 1 Records

feature film

Project : Sl mins
Concept, graphic collages, Internet
design and production of the COMITLNITY 1 ‘
info booklet promoting the e s aghibil
concept of "Generation Berlin“, -takiiilacaal LR episndes fll;ﬂ _:|[i|1' |
a documentary of the music misicians A mins i
scene in Berlin, 2004
soundtrack ‘ .
competitian | ﬁ:‘#ﬁﬂi‘;‘ﬂ'
soundirack remines died from the artists
released relcased | release  Elfaghired in film

o cd iin ed

GENERATION BERLIN

-r:]

Nike

e - : X
Fofget the virtual world:. = &
Documentary film experiences
an unparalleled boom

(Dia Welt 22.07.2004)

...Thanks for the infarmation,

the first pictures and ideas.

We will support you in the
preparation and total production.
Let us know which help you need
and when it starts.
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124 Project “_leeTuNS

Q Exhibition promotion for my s

-g_ solo show at Siguaraya Gallery, Y

© Berlin 2010 u‘.‘ yous n
b S

c 3 5

S L, )

ﬂ :_\

ibition promo

S
. <
‘
\'h_k__c___r_

CITY OF ORACLES B s

exh

-~

. . ¥y

| SiGUARAYA | (a:

Alejandro Villalon

Friedrichstrasse 232, 10969 Berlin P
info@siguaraya-gallery.com
Tel. o174/9222060, Mi-Sa 14-19 []
Any Stafford: @ A&
BERrRLIN CITY OF ORACLES] @

+1/ Videokunst Programm
Osvaldo Budet: Avideo portrait of Amy Stafford
in Zusammenarbeit mit ArtLabour

alannalockward.com / osvaldobudet.com

Vernissage 25.6.2010, 19 Uhr
Austellung vom 26.6. bis 24.7.2010 @
?‘

Untitled, Tinte und Kaffee auf Papier, 44x54em, 2010
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exhibition promotion graphics

Client
Alanna Lockward /
Freies Museum Berlin

Project

Concept, typograhy, design and
production for the promotion of
TRUESTORIES.TRUESUCCESS
exhibition, Berlin, 2009

TEIE DI IIVEAT ES

RELATIONSHIP PRGGBAM

How to Get Lots of Money for Anyth

THE PASSION PROJ ECT
fet the Man, et the Ring

THE SCIERCE OF

CHANGING YOUR MIND

Proven Cechnigues 1o Get Any Job

How 10 Frvp OuT AMyTHING ApOUT ANYOME

TRUE STORIES.TRUE SUCCESS
How to Survive in the Woods for 3 Days

WULTIPLY YOUR POSSIBILITIES

HOW TO GET YOUR GIRLFRIEND TO

PLAY VIDEO GAMES

HOW T0 PREVENT FUTURE BLACEOTTS

One Decision Can

CHANGE YOUR LIFE

FOREVER




amy stafford | studio blixa 6 | www.blixa6.com | amy@blixa6.com | +49 030 275 94 727 | 2010

ics

ion graph

t

ibition promo

exh

Project

Exhibition promotion for

my solo show of polaroid
photographs at Galerie Space
Untitled, Berlin, 2005

The Anamnesis Project

A collection of Polaroids, 1995-1997
by Amy Stafford

Vernissage: 18 Mérz 20:00
Finissage: 15 April 20:00

weitere Termine nach Vereinbarung
Tel: 0178 609 2342




