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brand identity system

Client
Gaia Travels

Project
Corporate Identity &
Trade-Fair Booth Design, 2008-09

Comments

Designed and produced the identity
system and trade fair booth for Gaia
Travels, an travel agency marketing
[talian villas in Tuscany to the
Finnish market.

The package includes:
Logo

Stickers

Business Cards

Trade Fair Booth Graphics

GalA

TRAVELS

wew.gaiatravels.

vi Levaaalmi

Oy Gaia Travels Ltd
Via Roma 159

52046 Lucignano (AR)
Toscana - Italia

Tel. +358 9 42860020
Mob. +358 45 6755224

leevi.levasalmi@gaiatravels.com
www.gaiatravels.com
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brand identity system

Client
La Gaia

Project
Corporate ldentity System, 2009

Comments

Designed and produced the identity
and communication materials for
La Gaia, a Finnish importer of hand
crafted ltalian products for the wine
conniseur, the kitchen and home.

The package includes:
Logo

Business Cards
Letterhead

Mailing Stickers
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LaGaiaOy  Hollitwantic 13 FI-40200 Jyviskyls  Finland

o

Orvokki Levisalmi

La Gaia Oy
Corte Pini 7
55100 Lucca

Ttalia

Ttaly: +39 334 924 8201
Finland: +368 45 6333203

orvokki.levasalmi @lagaia.fi

www.lagaia.f-i
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brand identity system

Client
La Gaia

Project
Trade Fair Stand Design, 2010

Comments

Designed the trade fair stand for

La Gaia, a Finnish importer of hand
crafted ltalian products for the wine
conniseur, the kitchen and home.
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brand identity system

Client

Dar Charkia

Project £

Corporate Identity & Marketing p ,

System, 2007 | «¥x 5 0
< \ AR

Comments ¢ 0

Designed and produced the entire
Identity system for Dar Charkia,

an exclusive riad/guest house in
Marrakesh, Morocco. Additional
contributions included text writing,
photography of texture and mood
elements.

l...# |

The package includes:

Logo & Tag Line

Business Cards

8 Page Brochure

2 Image Cards (x-large postcards)
Map design & Photographs
Website (due to launch Jan/2008)

(ke

YOUR PERSONAL OASIS
IN THE HEART OF MARRAKESH
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brand identity system

Client
Seattle Bride

Project
Corporate Identity & Website,
2008-09

Comments

Designed and produced the identity
system and website for Seattle Bride,
an historic property management
company that provides locations

for weddings, meetings and special
events.

The package includes:
Logo

Print Advertising
Website

Soattle PBride

Historic ProPERTIES
for Special Events

Romantic WepDINGs REcEPTIONS REHEARSAL DINNERS PARTIES

TWO EASTSIDE LOCATIONS

Clise {fnsion
Robin: House
425.865.0795

www.seattlebride.com

i
5

HOME ABOUT US THE PROPERTIES DINING DIRECTIONS RESOURCES

HISTORY

EVENT TYPES
NON PROFITS
REFERENCES
OUR STAFF

OUR COMMUNITY
FAQS
EMPLOYMENT

HISTORY

Seattle Bride joined Premier Properties, a family owned
and operated company, in 1994. Seattle Bride offers two of
the most elegant historic settings on the Eastside, a

professional staff, and exceptional catering options. Seattle

Bride caters to a full range of events, from weddings and
commitment ceremonies to rehearsal dinners, bar and bat
mitzvahs, birthdays, anniversaries, and other celebrations.
Our Professional staff is here to help guide you through the
process of planning your event.

For information on hosting corporate events at our venues
please visit www.eastsidemeetings.com or call us at
425-865-0210.

ealllc

HisTor1

UPCOMING EVENTS OUR BLOG CONTACTUS

HOME ABOUT US ‘THE PROPERTIES DINING DIRECTIONS RESOURCES

CLISE MANSION
ROBINSWOOD HOUSE
SUMMER CONCERTS

CLISE MANSION

~ July Open House ~

Wednesday, July 22nd, 2009

5:30pm to 8:00pm

Featuring tastings from Herban Feast. RSVPs are not
required but are requested.

~ August Open House ~

Monday, August 17th, 2009
5:30pm to 7:30pm

~ September Open House ~

Tuesday, September 15th, 2009
5:30pm to 8:00pm

UPCOMING EVENTS OUR BLOG CONTACT US
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brand identity system

Client
Response Genetics /
Kaleidoscope Marketing Group

Project
Re-Branding, 2008

Comments

Developed and produced the
integrated design concept and
related graphic elements for
Response Genetics - a pharmaco-
genomics company that produces

a test for determining an individual's
response to medications based on
genetic testing of cancerous tumors.

BECAUSE EVERYONE HAS
A DIFFERENT RESPONSE

s2=  BECAUSE EVERYONE HAS
A DIFFERENT RESPONSE

The project included:
General design direction = N\
Tag line creation

Logo development

Folder. Letterhead

Data Sheets, Brochures & Lab Forms
Tumor Sample Shipping Packaging
Creative Direction on Website in
parnership with The Supergroup,
Atlanta GA

Company ResponseDX™ Products & Services Our Technology Investor Relations

GETTING THE RIGHT THERAPY TO
EACH PATIENT THE FIRST TIME

Response Genetics offers the following tests that can help predict
the likelihood of chemotherapy response in cancer patients:

+ERCC1 Gene Expression
* RRM1 Gene Expression
= KRAS Mutation Analysis
» EGFR Expression

+ EGFR Mutation

= TS Expression

» ERCC1 Gene Exprassion

» KRAS Mutation Analysis

» TS Gene Expression

= BRAF Mutation

+ EGFR Expression

* VEGFR2 Expression » Mora

News at a Glance

~ 05]28|2009
Q"! Response Genetics o Announce
Bladder, Colon and Colorectal Cancer
Resulis at the 2008 American Society
S PATIENT OR CAREGIVER INFORMATION of Clinical Oncology Annual Meeting
X rram -
Response Genetics PCR-bassd genetic This test helps idenlify NSCLC patients who may
[ocsbomet e tests. DX: Lung™ and DX benefit from tyrosine kinasa inhibitr (TKI) therapy. 04302009
. _:_:__ Colon™-provide personalized genetic information For information about ordering EGFR mutation ) Response Genestics Expands

P i . H4 e that will help guide cancer patients and doctors in analysis, click here or call (888) 700-7110. " Proprietary ResponseDX: Lung™ and
mm— Pt — ing the most options for ResponseDX: Colon™ Genetic Tests to

I patients. Include Additional Patented Biomarkers

N i Associated with Chemotherapy

o Coe g et

T S — I More [ More

P vy —

¢ LT e

[ ————— Company | ResponseDX ™| Products & Services | Our Technology | Investor Relations | CLIA & GLP | News | Contact | Terms of Use | Privacy Palicy
© Response Genetics, Inc. All rights reserved.
e £
i RESPONSE GENETICS.
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brand identity system

Client
Gerard Reid,
Investment Fund Manager

Project
Corporate ldentity System,
2006

Comments

Designed and produced the
entire Cl system for Gerard
Reid an independent fund
manager for Renewable Energy
Resources, defining the brand
look, feel and positioning.

The package included:
Logo system

Letterhead

Mailing Label

Business Cards

Website (temporary holding
page while in development)

ann Untitled Document

G ||+ | P nop ) fwww. gerardreid com/

FINANCIAL CONSULTANCY

RELATIONSHIPS

EDUCATION

RESEARCH

-a-

‘ GERARD REID

DUE DILIGENCE

INVESTMENT STRATEGY

GERARD REID
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brand identity system

Client
Arthesia GmbH / AG

Project
Corporate Identity System,
2001

Comments

Designed and produced the
entire Cl system for Arthesia,
honoring the brand essence
defined during a workshop |
guided, while also reflecting
the three office locations.

The package included:
Logo systems

Letterhead

Business Cards

Folder

Greeting Cards

Project description sheets
Website (Factory site)

Art Directed main Arthesia
website with Pod, a London
based Multimedia agency.

|88 @ arthesiafactory

Berlinwasser

Welt Wasser Kongress 2001

Arthesia Factory Website, corporate communication materials and various logos

o1pn}s

arthesia arthesia

]
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brand identity system

Client
Just in Time Solutions /
Avolent

Project

BillCast Packaging Suite,
Brochures, Presentation Folder,
& Advertising, 1998-99

Comments

Conceptualized, designed
and produced a full suite

of award winning packaging
and communication tools
for a Bay Area Software firm
creating enterprise class bill
presentment software. The
design visually linked 3 types
of products, while creating a
distinguishable look through
the entire series.

In addition to designing the
printed materials, | was also
responsible for creating the
hi-res color collages associated
with each product and
designed web based templates
(as seen on inside page of
brochure).

notes

The packaging suite was
featured in the 1999 Art
Directors Club Annual and
received a LuLu Award for
design excellence.

(BillCast_

Billcast packaging suite

ol = BT o

The BiliCast Distribution Module ~ -

Whas pabiiuniag aisctroaic bl svar e letarmet hien sd S
servivw prevhbers BFs] fuve fhe shabenes of masbeing
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identity driven web design

Client
Katarina Witt
2 time Olympic Champion

Project

The Official Katarina Witt
Website, 2006

www. katarina-witt.com

Comments

Worked with Katarina to

clarify the core elements of

her evolving Brand Identity,
connecting all aspects of her
business including a foundation,
production company and her
career as a professional figure
skater. Designed the site and
wrote the copy to reflect her
personal style and strategically
position her for upcoming
professional transitions for both
a German and international
audience.

ONLY WITH PASSION

MY BOOKS
Only With Passion
Gesund und Fit
Katarina Witt

by Katarina Witt and EM Swift

In "Only with Passion”, Katarina offers advice
to a new generation of women athletes
making their way in the world on how to live

MY ARTICLES l b v
The New York Times [u_ll out, compete with adge,_ an_d navigate I_|[e
with grace. She shares her inside perspective
ARTICLES

and frank opinions on the insular world of
skating and offers her views about what it ==
takes to be a champion, and to create a OxN
fulfilling life. Whether she's talking about life Bl
on or off the ice (or on the cover of LA
Playboy!), Witt is always candid, fresh and Passion
down-to-earth. Written with EM Swift, the
author of My Sergei, one of the best-selling
skating books of all time, Only with Passion is
the perfect gift for young women, young
athletes - particularly skaters - and skating
fans of all ages.

The Buffalo News

; S FE L o T S
Y i o i e S e el

Website screens showing two inside sections and a content page

KATARINA WIET

BIOGRAPHY | CHARITY SALLERY

THE PERFORMER &
CELEBRITY

SHOW PRODUCTIONS
Celebrities on Ice
Winterzauber
Enjoy the Stars
Katarina & Friends
Divas on Ice
Kisses on Ice
Summer Night on loe
World Stars on lce

EXPERT COMMENTARY

FILM AND TV
APPEARANCES

-

difference between realizing
a dream and losing yourself

in fantasy is hard work. 7
It's that simple.

) 18 ) ) -
=, - / — )
SPORTS — BUSINESS ENTERTAINMENT

LIBRARY | LINKS ~ NEW

(THPRESSUM

is_ motivation inspired by love
that keeps you going no matter

how difficult the challenge.

DEUTSCH

| ETNGLISE
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i (SEaNG] Nathalie Claude - Projekte

Client

N th ||e | Ude | 4 » | | ¢ | \ + | I htep:/ fwww.magneato.com/demos/nathalieclaude/ projekte/ =(Q~ Google
atha Cla , iy Gl G

[0 Apple(176)v Amazon eBay Yahoo! News (1595}v

Voice Mechanic & Jazz

Performer NATHALIE
CLAUDE

Project PERFORMER / VOICE MECHANIC
www.natclaude.com, 2006
Look and feel design, graphic PROJEKTE
design of logo, website and Lorem ipsum dolor it amet, consectetuer
. . . . adipiscing elit. Cras vitae sem. Donec orci. Nulla
marketlng materlals |nC|Ud|ng E-Motion Pictures a ipsum. Pellentesque habitant morbi tristique
tour poster and ﬂyersl MUSIK senectus et netus et malesuada fames ac
turpis egestas. Maecenas interdum tincidunt
AKTUEI.I. erat. Aenean convallis pretium ligula. In hac
Comments KONTAKT e, v o, o o et S,
Worked with Nathalie to clarify enim.
the core elements Of her In varius aliquet odio. Curabitur tincidunt.
H H H Vestibulum ante ipsum primis in faucibus orci
professional offerings, coined boctus ot ukrices poasors cublia Cumons
the term "Voice Machanic", Suspendisse odio est, rutrum In, scelerisque
quis, luctus a, nunc. Mauris pulvinar malesuada
then developed a lOOk and mi. Aenean nec ante vitae tellus tempor
feel to encapsulate her visual rutrum. Nulla erat quam, ultrices at, luctus
. . . nec, lacinia vitae, felis. Mauris lectus elit,
Style |nt0 one COheS|Ve Vlsual fermentum non, euismod quis, consequat non,
. Fusce sagittis pulvinar magna.
package. eros
76 a8 Nathalie Claude - Wellness =
| 4 > | @ |I| M hitp:/ /www.magneato.com/demos/nathalieclaude/wellness/ ~(Qr Google
[0 Apple (176)v Amazon eBay Yahoo! News (1595}v
NATHALIE
ann Mathalie Claude ] CLAU D E
‘. G || + | @ hitg fwww.natclaude.com/ 'g- PERFORMER / VOICE MECHANIC

WELLNESS WELLNESS

g:r:ﬁrﬁr:‘u:ﬁasgtimme Lorem ipsum dolor sit amet, consectetuer
Stimme bel der Arbeit adipiscing elit. Cras vitae sem. Donec orci. Nulla
Stimmtraining a ipsum. Pellentesque habitant morbi tristique
senectus et netus et malesuada fames ac
ZU NATHALIE turpis egestas. Maecenas interdum tincidunt
KTUELL

erat. Aenean convallis pretium ligula. In hac

NATHALIE
CLAUDE

KUNTAKT habitasse platea dictumst. Sed quis mi. Ut enim
PERFORMER / VOICE MECHANIC

nulla, tempus ut, dapibus in, placerat eget,
enim.

In varius aliquet odio. Curabitur tincidunt.
Vestibulum ante ipsum primis in faucibus orci
luctus et ultrices posuere cubilia Curae;
Suspendisse odio est, rutrum in, scelerisque
quis, luctus a, nunc. Mauris pulvinar malesuada
mi. Aenean nec ante vitae tellus tempor
rutrum. Nulla erat quam, ultrices at, luctus
nec, lacinia vitae, felis. Mauris lectus elit,
fermentum non, euismod quis, consequat non,
eros. Fusce sagittis pulvinar magna.
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concept illustrations

Client
Volkswagen / Red Onion

Project
Concept Illustrations & PPT
presentation, 2008

Comments

Designed and produced the VW
R&D department's public PPT
presentation, including many
illustrations helping to show
the phenomena affecting the
process of research for future
mobility.

Prognose

Marktforschung '

Projektion

r 7

Zukunftsforschung

Technologie und
Gesellschaft

Innovation Transfer der Zukunft

2015

Megatrends

1. Umfeldanalyse

Transfer

Quellen Scanning Identifikation Recherche

Patente

Internet
Konferenzen
Fachartikel
Newsmeldungen
Wettbewerber
Universititen

Forschungs-
einrichtungen

Zulieferer

2048

Metatrends

2. Gesellschaftsanalyse

Bewertung

Projekte
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concept illustrations

Client
Response Genetics /
Kaleidoscope Marketing Group

Project

[llustrations of process for
stakeholder presentation
materials, 2007

Comments

Designed and produced

the company profile PPT
presentation, including many
illustrations, both static and
animated, helping to show
how the business, the product,
a genetic test for patient
responses to cancer drugs, and
the process function.
Developed color scheme and
visual taxonomy used across all
presentation materials.

Tissue sample

Patient Formalin Fixed-Paraffin
Embedded Tissue

Dissected sample for RNA extraction
by Response Genetics Inc.

Total
Global

Opportunity

All patients are treated
with the same drug

AR AL
it

Resulting in a
~25% response rate
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concept illustrations

Project

stayBERLIN, 2004-2006
Unique low-budget hotel meets
sustainable neighborhood
development concept created
in partnership with Italian
architect Walter Musacchi.
Designed Cl, concept booklet
layout, included graphics

and mood images, texts and
strategic business development
plans.

HOTELS

Mood boards, map of projected franchise regions, logo and taxonomy study

TALINN

MINSK

)

BERLIN WARSAW

stay
BUDAPEST
BUCHAREST

ZAGRER

SOFIA

- ,stay, to the power of..."

MOSCOW

HERE

stay

LONGER

stay

CONNECTED

stay

CURIOUS

stay

LOCAL

stay

BERLIN

stay
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concept illustrations

Client
Peppermint Werbung GmbH

Project

Brand discovery, name, logo
and label design for a new
liquor product, 2005

Comments

| was contracted as a free-
lancer to unearth the brand
qualities and label design of a
new German/Spanish spritzer
drink product in development.
These graphics show the initial
stages of the visual exploration
development, identifying target
market and various directions
in tone, personality and style.

eq uilibre

chic

i harmony

trendy =
24 hour pary

alive s

refraching 2}.1 ( )11
tonight
raveled
fashionable
stearmy

esencia
elixior

madison

urban

ambrosia
elan
I elancia
equilibre
B madison

satin

O n velveteen
sophisticate

Mood boards exploring possible brand qualities of an exclusive spritzer drink




